
2019 MEDIA KIT

THE NEW

Flyjournal



5 . 3  M I L L I O N  
P A S S E N G E R S  
I N  2 0 1 7 / 2 0 1 8

Active since 2007, TUI is part of the TUI Group, the largest leisure, 
travel and tourism company in the world.
 
Now Germany’s 3rd largest airline by fleet size, TUI fly carries 5.3m 
passengers to the classic holiday destinations Baleares, Canary 
Islands, Greece, Turkey, Portugal, Egypt, Morocco, Tunisia and 
Cape Verde. 

The airline is serving a route network of 22 destinations in 8 
countries with a fleet of 27 modern Boeing 737 aircrafts.



D E M O G R A P H I C S

GENDER

TUI PASSENGERS

HAVE  A CLOSE BRAND 
 AFFINITY WITH TUI

ARE QUALITY  
CONSCIOUS CONSUMERS

VALUE HIGH STANDARDS 
OVER PRICE

PROFILE AGE*

52% MALE55% COUPLES
8% WITH FRIENDS

6% SINGLES

31% FAMILIES

48% FEMALE

1% 14-19

9% 20-29

16% 30-39

22% 40-49

29% 50-59

17% 60-69

6% 70 AND ABOVE

*Source: TUI / UN DESA



I N T R O D U C I N G  
T U I ’ S  N E W  I N F L I G H T 
M A G A Z I N E

TUI’s relaunched inflight magazine Flyjournal celebrates the 
feelgood factor of holidays with a fresh, inviting editorial 
concept and high-quality travel photography. The front 
section plays on that pre-travel buzz with fun and informative 
planning tips – from the latest apps and products to must-
see events. The long-form travel features take the reader 
on a journey to TUI fly’s destinations with warm, personal 
stories that capture the magic and nostalgia of holidays. This 
quarterly title focuses on the best way to inspire German 
adventurers, families and gourmets alike each season, 
covering mainland Spain, Portugal, Greece and the Balearic 
and Canary Islands. The magazine also promotes TUI fly 
destinations in Northern Africa and Cape Verde.

Wanderlust!

Box Head lorum ipsum dolore cantomus
Box TXT 125 words officimagnis si omnihicil iumqui deseque dolupturepta 
nobisti isquam ut quam quatur mi, optatur modio odit peris vendiam re 
eventorit eicium incimus ius venditiur. Debis coria quiatis non pa vendi num 
dolupta ipitatur. Riaspero doluptae latur, nimos et eum in consedi torere quam 
ium resequam aceprep elluptate pratet dolut apeditiur? Qui aut am volestoriti 
aut veremquid eariam et qui vendam soluptur. Et est aut officimagnis si 
omnihicil iumqui deseque dolupturepta nobisti isquam ut quam quatur mi, 
optatur modio odit peris vendiam re eventorit eicium incimus ius venditiur 
Debis coria quiatis non pa vendi num dolupta ipitatur. Riaspero doluptae latur, 
nimos et eum in consedi torere quam ium resequam aceprep elluptate pratet 
dolut apeditiur? Qui aut am volestoriti aut veremquid eariam et qui vendam 
soluptur.

 Fluginformation
Box TXT 30 words qui strum conem nem inteste inatquo esiter licatursus esad 
satiae dium supplinati pat gra ad contiam, senatua mdiisup ieressid Catquam 
moratam cat, nonvoltis nemortemus noste in te.

8

Vor freuen

55

Lanzarote ist berühmt für seine aktiven 
Vulkane, dunklen Strände und schroffen 
Felsen. Dabei wird oft unterschätzt, wie 
fruchtbar die Insel ist. Dem pechschwarzen 
Boden der einmaligen Landschaft gewinnen 

Bauern eine wahre Vielfalt an Nahrungsmitteln ab. Und 
das, obwohl die Landwirtschaft der rund 140 000 
Einwohner zählenden Insel weitgehend ohne Maschinen 
auskommen muss. Angebaut wird seit jeher von Hand 
oder mit dem Ochsenkarren. Diese Einfachheit des 
Lebens inmitten bizarrer Natur hat kulinarisch interessier-
te Aussteiger angelockt, und ein lokaler Spitzenkoch ist 
nach Jahren in berühmten Küchen Spaniens wieder 
heimgekehrt. Behutsam lassen sie die traditionsverbunde-
ne Küche der Insel auf internationale Einflüsse treffen. 
Die sanfte Öffnung hin zum Tourismus und zur Welt, die 
sich viele Insulaner wünschen, zeigt sich auch auf den 
Speisekarten Lanzarotes. Feinschmecker kommen hier 
inzwischen genauso auf ihre Kosten wie Entdecker. 

„Mit der Sonne und gegen den 
Wind: So einfach und so schwer 

ist der Weinanbau hier“

ˆFestival für Essen 
und Wein

Beim Festival 
Enogastronómico 

Saborea Lanzarote 
versammeln sich 
Ende November 
Köche aus ganz 

Spanien in Teguise 
und stellen neue 

Ideen und  
Rezepte vor. 

saborealanzarote.
org
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Lanzarote

Im Farben palast
Das bunte Leben im Roten Meer ist  
ein Paradies für Unterwasserfotografen 

72

Ägypten



Source: TUI, Trainline (based on average spend per head)

passengers  
in 2017/185.3m

have above-average  
to very high  
purchasing power48%

total annual travel 
spend by TUI  
passengers¤22.8bn

B Y  T H E  N U M B E R S

growth in passangers 
numbers compared 
to 2016+15%



Air passenger numbers will double 
over the next 20 years (Source: IATA)

Inflight magazines are read by 
73% of air passengers (Source: TGI)

Travel media has the most affulent 
readers in the world (Source: Gfk)

Inflights is the most positive place 
for inspiring media (Source: SITA)

Advertising recall is nearly 50% 
higher inflight than on the ground

Travel media reaches real people 
without any digital distraction
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6  F A C T S  Y O U  M A Y  N O T  K N O W 
A B O U T  T R A V E L  M E D I A



P R I C E S  &  S P E C S

C O N T A C T
Tatjana Heinzelmann
Publisher
tatjana.heinzelmann@ink-global.com
+44 20 7625 0894

 ADVERTORIALS

 Full page advertorial	 ¤ 14,157

 Double page advertorial	 ¤ 23,555

 ISSUE 	 COPY DEADLINE	 ONBOARD

 Mar/April/May 2019	 8 Feb 2019	 1 Mar 2019

 June/July/Augt 2019	 10 May 2019	 1 June 2019

 Sept/Oct/Nov 2019	 9 Aug 2019	 1 Sept 2019

 Dec/Jan/Feb 2019/2020	 9 Nov 2019	 1 Dec 2019

 2019 ADVERTISING RATES

 Full Page, run of page	 ¤ 12,870

 Double Page Spread	 ¤ 21,595

 Outside Back Cover           ¤ 17,870 

 Inside Back Cover	 ¤ 14,157

 Inside Front Cover	 ¤ 14,800

 Half Page	 ¤ 7,410


