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Fact Sheet: Il Castelfalfi – TUI BLUE SELECTION  

Opened 31st March 2017 (newly built hotel) 

Construction 

time 

2 years (Start of construction 1st March 2015) 

General 

Manager  

Marco Metge 

Category 5-Star 

Target group Holidaymakers seeking relaxation, for golfers, nature-lovers and 

gourmets as well as travellers interested in art and culture 

Rooms 120  

(of which, 24 Deluxe rooms, 6 Grand Deluxe rooms, 15 Executive 

rooms and 8 suites) 

Beds 240 

F&B The kitchen chef presents his new interpretation of traditional Italian 

cuisine with high-quality regional ingredients. Guests have the choice 

between the hotel's own "La Via del Sale" restaurant, two bars and 

two further restaurants in the resort. In all the localities they will 

always find wine and olive oil from our own production. 

The à la carte menu at "La Via del Sale" changes seasonally and also 

offers vegetarian, vegan and low-carb dishes. A 4-course menu is 

served as part of the half-board arrangement. 

Two bars: The Giglio Blu pool bar and the Ecrù lobby bar 

Sports facilities Sport/active programme with BLUEf!t - The comprehensive BLUEf!t 

concept for fitness, wellness and nutrition is a key element of TUI 

BLUE. BLUEf!t was developed in cooperation with the German 

University for Prevention and Health Care Management. Whether 

personal or group training, outdoor activities or modern training 

premises – BLUEf!t is an ideal training programme to further every 

holidaymaker’s sense of well-being. Guests may feel free to ask the 

BLUEf! Guides to carry out a fitness check and subsequently draw 
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up a personal nutrition and fitness plan to support a healthier 

lifestyle in the long term. 

Pool Both an indoor and an outdoor pool, a further swimming pool is to 

be found close by. 

Spa Extensive spa and recreational facilities in an area of 1,000 sqm, 

treatment rooms, steam bath, sauna, 200 sqm well-equipped fitness 

room. 

Golf The hotel is located close to the resort's own 18- and 9-hole golf 

courses 

Meeting rooms Four meeting rooms for a total of up to 180 persons, modern 

conference technology and High-Speed Internet  

Sustainability The hotel has been built according to current standards with 

sustainable, mainly local produced materials and designed to be 

energy efficient. The energy is produced by a biomass thermal power 

plant, which is operated by self-produced biomass of the area.  

Location The next town is Montaione which is 12 kilometres away. From the 

airports of Pisa (approx. 55 km) and Florence (approx. 70 km) the 

transfer time is about 50 to 70 minutes. Parking spaces are available 

in front of the hotel free-of-charge. 

Surroundings The "Il Castelfalfi – TUI Blue Selection" lies between Pisa, Florence 

and Siena and is part of the Toscana Resort Castelfalfi with a golf 

course as well as its own country estate with the production of high-

quality wine and olive oil. The medieval village has been 

supplemented in recent years with a trattoria, exclusive holiday 

homes, a boutique hotel, a gourmet restaurant, a swimming pool as 

well as numerous local shops. 

The 2,500 acre country estate "Tenuta di Castelfalfi" is ideal for 

walks and cycle tours. On a guided tour through the vineyards and 

olive groves, guests will learn everything about cultivation and 

processing on the estate. Afterwards they can convince themselves 

of the quality of the products when tasting the wine and olive oil. 
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About TUI Blue 

With its new hotel brand TUI Blue, TUI Group is driving growth in the hotel segment 

further ahead. With its brand claim “Explore the more”, TUI Blue blends the best of a 

first-class hotel package experience with individual travel. The hallmarks of the hotels 

are regional architecture, cutting-edge technology design and the innovative Bluefit 

concept for fitness, nutrition and wellness. The hotel’s high-quality offerings are 

complemented by individual experience modules. The first hotel brand in TUI’s Hotels 

& Resorts portfolio to place the experience at the core focuses on authentic holiday 

encounters with the surrounding region. The Managing Directors of the hotel brand 

are Artur Gerber and Jano Martin. 

 

 

About Toscana Resort Castelfalfi 

In the heart of Tuscany, in the Municipality of Montaione between Florence and 

Volterra, Castelfalfi is an old medieval village, carefully restored to maintain its original 

characteristics and welcome those looking for an authentic Tuscan experience. An 

estate that boasts 800 years of history and over 1,100 hectares of fertile soil, which is 

experiencing a Renaissance thanks to a rational and sustainable recovery operation. 

Toscana Resort Castelfalfi is just a few minutes away from the artistic and cultural 

treasures of Tuscany. It boasts holiday homes, gourmet restaurants, a range of shops, 

wellness, the largest golf course in Tuscany, thousand-year-old olive groves and 

vineyards and a wide range of sporting facilities including equestrianism, swimming 

pools, etc., all combined with first-class service in an Mediterranean scenery. 

 

 

About TUI Group 

TUI Group is the world’s number one integrated tourism group operating in around 

180 destinations worldwide. The company is domiciled in Germany. TUI Group’s share 

is listed in the FTSE 100 index, the leading index of the London Stock Exchange, and in 

the German open market. In financial year 2015/16, TUI Group recorded turnover of 

€17.2bn and an operating result of €1.001bn. The Group employs 67,000 people in 

more than 100 countries. TUI offers its 20 million customers comprehensive services 

from a single source. It covers the entire touristic value chain under one roof. This 

comprises leading tour operator brands and 1,600 travel agencies in Europe, five 

European airlines with around 150 modern medium and long-haul aircraft, more than 

300 Group-owned hotels and resorts with premium brands such as RIU and Robinson. 

With cruise ships ranging from the MS Europa and MS Europa 2 luxury class vessels to 

the “Mein Schiff” fleet of TUI Cruises and the vessels of Thomson Cruises in the UK, 

TUI is also strongly positioned in the growing cruise sector. Global responsibility for 

sustainable economic, ecological and social activity is a key feature of our corporate 

culture. TUI has joined the UN Global Compact and, as the only tourism group, it is 

listed in the renowned Dow Jones Sustainability Index (DJSI) World.  


