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GREECE:  
TOURISM IS A  
PERMANENT JOB MOTOR
Greece is the tourist winner in 2017. This benefits the people, the economy 

and, above all, the labour market. In the current year alone, tourism will pro-

vide an income for 54,000 additional employees. The TUI Group is supporting 

this trend with new travel packages, especially outside the peak season in the 

months of March/April and October/November. This ideally ties in with the 

objective of the Greek tourism promotion policy to welcome more tourists in 

the spring and autumn and thus to extend the tourist season.

Record year in tourism helps Greece out of the crisis

Although the Greek economy is still troubled, there are signs of recovery. Alexis Tsipras, 
the country’s prime minister, recently announced that economic growth was expected in 
Greece for the first time in nine years. In a recession lasting almost a decade, tourism was 
nation’s only stable industry and it helped to prevent an even more devastating down-
ward spiral. In 2016 almost 25 million international guests visited the Hellenic Republic, 
an impressive increase of 56 percent compared with 2008.  Approximately one-fifth 
of Greek GDP is generated in the travel industry, which is considerably more than the 
amount contributed by the manufacturing sector to economic performance. The tourism 
industry already provides almost one million jobs and that figure is rising. It’s no coinci-
dence that the economic turnaround has taken place in a new record year for the tourism 
industry. Forecasts indicate that there will be far more than 25 million holidaymakers 
visiting the country this year. Greece is a very popular tourism destination with guests. 
It boasts a mild climate, thousands of islands, traditional Greek hospitality and a unique 
cultural heritage. 

Tourism still growing

International arrivals in Greece

2007 2016

16.2 mill.

24.8 mill.

Total
tourists

Source: Greek Tourist Board

number of jobs in tourism 
direct, indirect and induced

share of total 
labour market 2016

share of total 
labour market 2027

2016 2027

860 THS

1,270 THS

23.4 %
29.9 %

2017 forecast: The travel industry’s importance for jobs will continue to grow

In 2016, tourism provided a total of 860,000 jobs in Greece. That corresponded to 23.4 percent of all jobs. According to forecasts of the World Travel &  
Tourism Council (WTTC), the share will increase until 2027 by almost 30 percent. The tourism industry is currently experiencing above-average growth in 
jobs and the WTTC is expecting 54,000 new jobs in 2017 compared to the previous year. No other sector comes even close to these impressive figures. 

Source: WTTC

“Greece is experiencing a genuine 
renaissance this year and it‘s a 
fantastic country.”

Friedrich Joussen 
CEO of TUI Group
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TUI expanding its Greece offer

Greece is also a popular destination among TUI guests. Bookings were up nine percent 
this year, continuing the positive trend in the previous year. 

The TUI Group has responded to growth in demand in the following ways:

• Extended offer: TUI is offering a much wider choice to holidaymakers in Greece in the 
summer season. The range of tourism products for the islands of Crete, Rhodes and 
Kos has been expanded by around 40 percent. TUI brought 2.5 million guests to Greece  
in 2017.

• New flight connections: The 2017 summer schedule includes additional flights from 
Hanover, Nuremberg, Stuttgart and Basle to Kos, as well as from Berlin-Schönefeld to 
Crete and Rhodes. In the summer months over 600 TUI flights travel to Greece each 
week from all over Europe.

• TUI hotel brand: The TUI Group operates 32 of its own hotels in Greece and coop-
erates with several thousand additional hotel partners. New investments have been 
made. For example, the tourism group recently purchased a plot of land on Crete as the 
site for a third Robinson Club. A new TUI Sensatori brand hotel will also be opening its 
doors on Rhodes in early summer 2018.

• Cruises: The three TUI cruise lines visit 26 Greek ports. Two of TUI Cruises’ new desti-
nations are Katakolon before the gates of Olympia and Chiania on Crete.

Greece has experienced some difficult years but it has managed to regain stability.  
Every holiday guest contributes to the country’s positive development and TUI Group  
is an important partner in this respect. 
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TUI Group shareholdings  
in Greece

Atlantica Hellas S.A., Rhodos 50.0%

Daidalos Hotel- und Touristik-
unternehmen A.E., Athens

89.75%

Entreprises Hotelières et 
Touristiques PALADIEN Lena 
Mary S.A., Argolis

100.0%

Hellenic EFS Hotel Manage-
ment E.P.E., Athens

100.0% 

Magic Life Greece Tourist 
Enterprises E.P.E., Athens

100.0%

Stella Polaris Creta S.A., 
Heraklion

100.0%

TUI Hellas Travel Tourism  
and Airline S.A., Athens

100.0%

As at: 26 September 2017

Discover Greece

The destinations of the TUI Group 

by plane • 
by cruise ship •

TUI Group in Greece

2.5 mill. guests

600 weekly flights

32 own hotels

26 cruise ports
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»We are delighted that, thanks to a joint 
vision with the TUI Care Foundation and 
Futouris on Crete, we are able to explore  
new directions and contribute to further 
strengthening Greece as a sustainable 
all-season destination.«

Elena Kountoura

The Greek Tourism Minister Elena Kountoura  
and Thomas Ellerbeck, Chairman of the Board  
of Trustees of the TUI Care Foundation, presented 
the Crete Project in March 2017.

Published by:  
TUI Group | Berlin Corporate Office 
Pariser Platz 6 a | 10117 Berlin | Germany 
www.tui-policylounge.com 
www.twitter.com/politiklounge  
Editorial deadline: 
26 September 2017

Crete on the way to becoming a more sustainable vacation destination

Greece also has culinary delights to offer: wine and olive oil have a history that extends 
back over a thousand years. However, traditional wine and olive growers on Crete are 
finding it increasingly difficult to generate sufficient income. 

A new TUI Care Foundation Project, “TUI Cares for Crete”, supported by the Futouris 
Sustainability Initiative and local food experts, addresses this issue. The objective is to 
retain olive oil and wine as an integral part of the Cretan culture and, at the same time, 
create new perspectives for local farmers. To this end, farmers are being trained in organic 
farming and regional networks established with vineyards and olive mills. At the same 
time, innovative interactive excursions and events in hotels are being developed for the 
tourists.

Here‘s a link to a video about the project:  
bit.ly/tuicaresforcrete
 
You can also find further information at:  
www.tuicarefoundation.com

TUI Care Foundation: 
“TUI Cares for Crete”

Local small producers …
 + 192 farmers (wine and olive)
 + 1 agricultural coop
 + 2 wineries
 + 1 olive mill
 + 1 agricultural coop
 + 1 holy monastery

... supply TUI Hotels

Scan QR code
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