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The market in FY 2019

Boeing 737 MAX,
Brexit, Overcapacity Tourism market grows
und Thomas Cook above GDP again
insolvency

TUI well positioned as
an integrated
company



TUIlin FY19: Operationally strong - strategically well positioned

+2.7%* 1 8 o 9

€bn. revenue

2aa0 893

cent underlying EPS

260 393

€bn. underlying EBITA
(1.186 € mio. excl. MAX)

-25.0% 54

Cent Dividend per share



Special thanks to our employees for their great commitment in a
challenging environment

>70.00
53 .«

Net Promoter Score



Hotels & Resorts: vertical integration, diversified portfolio, further
Increase in earnings

2 45?2
420
357
304
. 235

FY14 FY15 FY16 FY17 FY18 FY19
ROIC 9% 11% 12% 13% 14% 14%

[ | Underlying EBITA Hotels & Resorts (€ mio.)

+8% +3€ 14%  +30%3

EBITAFY19 Average rate/ Bed ROIC ROICvs. competition
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Cruises: vertical integration, profitable capacity expansion

continued

324
256
191
81
. B

FY14 FY15 FY16 FY17 FY18 FY19
ROIC 3% 17% 17% 20% 23% 23%

366

| Underlying EBITA Cruises (€ mio)

+13% stable

EBITAFY19 Average rate

AN .|.()(%;3

ROIC ROIC vs. competition



Destination Experiences: Focus on growth

66 w \
46 8
35
23
13
m B

FY15 FY16 FY17 FY18 FY19
ROIC 24% 27%* 28%!*

Il Underlying EBITA Destination Experiences
%
_ Underlying Musement integration costs

+44% Double

EBITA FY194 Sales Excursions & Activities




Markets & Airlines: leading market positions, challenging
environment

1,2

497"

FY18 Northern Central  Western FY19
(rebased)  Region Region Region

I underlying EBITA Markets & Airlines (INCL. Max)
%/ Underlying EBITA Markets & Airlines (EXCL. Max)

Expansion of market 2 9 3 Market consolidation
position

€£mio. one-off-effect B737 MAX



TUI Strategy: Initial situation

Markets & Airlines

(Market growth: +1%)

. 21 Mio. customers!?

- Leading market position:
20-40%>
.- €800 per customer?

STRONG CUSTOMER BASE

4 STRATEGIC INITIATIVES



Market & Domain Transformation

Cost efficiency Innovation speed




@ Hotels & Cruises: ,,asset-right” growth

18 Cruise ships? 411 Hotels?

\/ TUl

CRUISES

MARELLA

CRUISES

- HL—TUI Cruises . 21 Mio. customers?
2 3 (y consolidation 1 4(y - scalable market
0, O plattform
ROICFY19 ROICFY19




©,Amadeus for Hotels “: Global Distribution Plattform

GDN
Global Distribution Network

1 Mio. customers before 2022

PMS
Property Management System

bed night vs. room category
Price differentiation, customer benefit

- - -~ € . W B
f ) <z=05C) .
7 Qo
0" K, 60 P % %O

8 500 *

ko *
5\ Zimmer T324

Doppelzimmer Superior Meerblick

-\ Weitere Details A
| Nahe WellFit®-Spa . Nahe WellFit®-Spa
Db » Uberdachter Balkon
o = Ruhig

I Auswahl bestatigen ’




O Destination Experiences

150 7%' 350

€bn. Market Growth Tsd. Providers
Mio. Customers 1gs vl Countries Tsd. Employees
' Acitivities - EMploy

Goal: 1 Mio.“things to do”




World of TUI: Profitable growth

21 Mio. Customers! in Europe 30 Mio. Customers worldwide
Hotels Cruises
Operator o S
Aviation Activities

Investments - Balance sheet - Dividends




Overview of the UN Sustainable Development Goals

o NO
) POVERTY

SUSTAINABLE
DEVELOPMENT

CIALS

1 CLIMATE

HEALTH QUALITY GENDER
g EDUCATION EQUALITY

M| @

DECENT WORK AND | 1 0 REDUCED
IHEQI.IAI.ITIES

ECONOMIC GROWTH
4 : 4

1 PARTNERSHIPS
FOR THE GOALS



The impact of tourism on Haiti and the Dominican Republic

Haiti n =é= Dominikanische Republik

Bevoélkerung 11,0 Mio. Bevolkerung 10,8 Mio.
Tourismus
Touristenanklnfte 467.000 6.188.000
Ausgaben internationaler Touristen 499 Mio. US-$ 7.953 Mio. US-$
Entwicklung
Bruttonationaleinkommen pro Kopf 1.665 US-$ 15.074 US-$
Bevolkerung unterhalb der Einkommensarmutslinie 25,0% 1,6%
Voraussichtliche Schuljahre 9.5 14,1
Lebenserwartung bei Geburt in Jahren 63,7 73,9
Sterblichkeitsrate von Kindern unter 5 pro 1.000 Lebendgeburten 64,8 28,8
Arzte pro 10.000 Einwohner 2,3 15,6
Zugang zu Grundversorgung mit Trinkwasser 65% 97%
Position im Human Development Index 169 89
Position im World Happiness Index 147 77
Position im Korruptionswahrnehmungsindex 161 129

Waldflachenveranderung 1990 - 2016 -17,1% 82,5%



Ecological sustainability - TUI sets standards in the tourism sector

s 7
f /
TUI Airways and TUI fly
Germany ranked #1 & #4 most

carbon-efficient airlines
globally

ik

0

{(

10,3 Million Vacations in
Hotels with have sustainability
certifications
(5,6 Millionen in 2015)

-

V4

Z

TUI Airlines are

19% more CO2-efficient than the

average of the six largest
European airlines

1,2 Million TUI Collection
excursions with a strong
sustainability component

TUI operates the world's most

modern cruise fleet - 13.6% less CO2
emissions per guest night than in

2015

(23% lower water consumption since

2n18)

2N

&3

250 Million Parts of disposable
plastic were saved throughout
the group

LA
(L4

=

waw
mwm

é::

83% of our TUIl Hotels &
Resorts have sustainability
certifications

D
ik

D g -

8,1 Million € were raised for

sustainable projects - the

majority of which went to the

TUI Care Foundation

The TUI Group's commitment was underlined by itsinclusionin a large number of sustainability indices:

35,7% managerial
positions are held by
women

&N

IS
QI
X &

Employee

commitment score
of 76 in 2019

FTSE4Good, Ethibel Sustainability Index Excellence Europe, RobecoSam Sustainability Yearbook Bronze, CDP Carbon Disclosure Project with top grade A



In today's model, more prosperity means more CO2 emissions

20

15

10

CO,- emissions per capitain tons
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Global CO2 emissions by polluter

Sector shares in global CO2 emissions from fossil fuels

Industrie ya PSS | Strale
andere Bereiche 18,1%
Haushalte
Dienstleistungen
Transport
24,3%
C: o
LF:‘, _ Luftverkehr
Strom/Warme 2,8%
Schifffahrt
= 2,6%
° mnagen

anderer Verkehr

A e 0,8%



Hydrogen as a solution to the CO2 problem

Global | Innovation!
approaCh g Hydrogen (
Decoupling prosperity Green electricity for <2

& CO2 cents / kWh

20 TUIGROUP | AGM 2020 | Friedrich Joussen
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