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Press Release  

TUI expands offer for Turkey as a year-round destination - More 

flexibility, more choice for customers - Season gets longer  

  

Hannover, 27 August 2023. TUI is expanding the season in Turkey. Turkey is one of 

the most popular holiday destinations for TUI guests from all markets. 1.9 million 

guests travelled to Turkey with TUI in 2022. The country is not only a sought-after 

destination in the summer season. TUI Deutschland customers can book holidays in 

Antalya all year round. The region on the Turkish Riviera is TUI's fifth largest 

destination in the winter season. Now the offer is also being expanded for British 

guests: for the winter season 2023/24, capacities for Antalya will be increased by 30 

per cent.  

Sebastian Ebel, CEO of TUI Group: "The demand for holidays goes far beyond the 

classic summer travel season. This is true for many countries in the western and 

eastern Mediterranean. Customers want a high degree of flexibility. In addition to the 

classic trips in high summer, there are an increasing number of customers who spend 

the winter in the south or travel to the holiday regions for sports and cultural activities 

in spring and autumn. Many regions have prepared well for the longer season and are 

launching joint initiatives with TUI." 

With its integrated business model and its own aircraft and hotels, TUI can react 

swiftly to changes in demand and make holiday offers possible all year round. Some of 

the most popular summer destinations are therefore now also attractive in winter. 

Many of TUI’s German guests like to spend the winter in Antalya, for example. The 

group is now extending the offer to its British customers as well. It's a win-win-win 

situation for everyone: TUI guests have even more choice and even more flexibility in 

planning their holiday trip, they benefit from offers at different times of the season; 

the longer season pays off for the destinations' tourism strategy and TUI can utilise its 

aircraft and hotels longer and more efficiently. "Mediterranean destinations are among 

the top destinations for summer holidays. This will also be the case in the future. But 

we see clear potential for additional offers throughout the year. The season is getting 

longer. This creates additional opportunities for the destinations and for TUI," says 

Sebastian Ebel. 

From Germany, TUI already offers year-round tours to Palma de Mallorca, Faro and 

Jerez in addition to Turkey.  
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About TUI Group 

TUI Group is a leading global tourism group and operates worldwide. The Group is headquartered in 

Germany. TUI shares are listed on the FTSE 250, an index of the London Stock Exchange, on the 

regulated market of the Hanover Stock Exchange and on the Open Market segment of the Frankfurt 

Stock Exchange. The TUI Group offers integrated services from a single source for its 27 million 

customers, 21 million of them in the European national companies. 

 

The entire tourism value chain is covered under one roof. This includes over 400 hotels and resorts 

with premium brands such as RIU, TUI Blue and Robinson and 16 cruise ships, from the MS Europa and 

the MS Europa 2 in the luxury class and expedition ships to the Mein Schiff fleet of TUI Cruises and 

cruise ships at Marella Cruises in Great Britain. The Group also includes leading tour operator brands 

and online marketing platforms across Europe, five airlines with more than 100 modern medium and 

long-haul aircraft and over 1,000 travel agencies. In addition to expanding its core business with 

hotels, cruises via successful joint ventures and activities in holiday destinations, TUI is increasingly 

focusing on the expansion of digital platforms. The Group is transforming itself into a digital company. 

 

Global responsibility for sustainable economic, ecological and social action is at the core of our 

corporate culture. The TUI Care Foundation, initiated by TUI, focuses on the positive effects of 

tourism, on education and training and on strengthening environmental and social standards with 

projects in 25 countries. It thus supports holiday destinations in their development. 
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