
 
 
 

 

Press Release  
 

TUI set to bring more customers to Turkey in Summer 2022 

 

• Around 1.5 million guests expected at Turkey’s beach resorts this season 

• Dutch Boeing 737-8 named Antalya 

• Vice-Minister of Culture and Tourism of the Republic of Turkey, Mr. Nadir 

Alparslan, the Vice-Governor of Antalya, Mr. Suat Seyitoglu and Mayor of 

Antalya Mr. Muhittin Böcek attended the name-giving ceremony 

• World Champion gymnast, Ayşe Begüm Onbaşı, becomes godmother  

 

Antalya, 31 March 2022: This summer TUI plans to bring around 1.5 million customers to Turkey – 

increasing its capacity across all markets compared to 2019 levels.  One million of these customers will 

be travelling to Antalya and as a key destination to TUI’s growth strategy, it’s naming one of its newest 

aircraft Antalya.  

 

The official name-giving ceremony took place at Antalya airport today, with World Champion gymnast, 

Ayşe Begüm Onbaşı selected as godmother of the aircraft.  

 

Travelling from Amsterdam as flight OR8903, the aircraft with the registration PH-TFO touched down 

at 12:45. The naming ceremony was addressed by local TUI representatives and TUI Netherlands 

Managing Director Arjan Kers, who accompanied the guests from the Netherlands on the naming flight.  

 

Vice-Minister of Culture and Tourism of the Republic of Turkey, Mr. Nadir Alparslan, the Vice-Governor 

of Antalya, Mr. Suat Seyitoglu and Mayor of Antalya Mr. Muhittin Böcek were at the airport to greet the 

plane, together with other representatives of Turkish tourism and hotel associations, TUI’s hotel 

partners and local media.   

 

“We have been bringing holidaymakers to Turkey for over 40 years.” Arjan Kers, Managing Director of 

TUI Netherlands said. “With its fantastic mix of beaches and culture, Antalya is popular with TUI 

customers across all markets. We’re delighted to be increasing our capacity this summer, so even more 

customers can enjoy the delights that this destination offers.”   

 

TUI is modernising its airline with new aircraft and to emphasise its long-term partnerships with tourist 

destinations, is naming its new Boeing 737- 8 aircraft after destinations.  

 

“I’ve flown to Antalya many times before, but today’s flight is special” said TUI Captain Robbert 

Gijsbertse, who flew the aircraft to Antalya. “It is so great to be back again and all passengers and crew 

on-board were excited to experience Turkey as a holiday destination again after two years. " 

TUI Group 

Group Corporate & 

External Affairs 

Karl-Wiechert-Allee 

4 

30625 Hannover 
group.communications

@tui.com 

www.tuigroup.com 



 
 
 

 

Press Release  
 

 

Alessandra D’Angelo, Head of Turkey, Tunisia & Morocco, TUI Musement said: “Today’s name-giving 

event is another example of TUI’s commitment to tourism in Turkey. A big thank you to all our partners 

who helped organise and joined our event, to mark this important occasion.”     

 

TUI offers over 600 hotels in Antalya. Across whole of Turkey TUI has 26 properties in its Hotels & 

Resorts portfolio - including TUI Blue, Robinson, and TUI Magic Life. 16 of these Hotels & Resorts 

properties are in Antalya.  

 

Hasan Öztürk, Senior Purchasing Manager, TUI Group said: “TUI has many long-standing relationships 

across Turkey. As our capacity increases, we will be looking to grow our exclusivity working with new 

and existing partners, to continue offering customers holidays that can only be booked with TUI.” 

 

TUI announced this week its global hotel brand TUI Blue is again focusing on expansion and aims to 

grow to 300+ hotels. Antalya is one of the regions where TUI hopes to expand the brand and an 

important driver for the future growth strategy are international partners who will operate TUI Blue 

hotels under management and franchise agreements. 

  

About TUI Group 

TUI Group is a leading global tourism group and operates worldwide. The Group is headquartered in Germany. TUI shares are listed on the 

FTSE 250, an index of the London Stock Exchange, on the regulated market of the Hanover Stock Exchange and on the Open Market segment 

of the Frankfurt Stock Exchange. The TUI Group offers integrated services from a single source for its 27 million customers, 21 million of them 

in the European national companies. 

 

The entire tourism value chain is covered under one roof. This includes over 400 hotels and resorts with premium brands such as RIU, TUI 

Blue and Robinson and 16 cruise ships, from the MS Europa and the MS Europa 2 in the luxury class and expedition ships to the Mein Schiff 

fleet of TUI Cruises and cruise ships at Marella Cruises in Great Britain. The Group also includes leading tour operator brands and online 

marketing platforms across Europe, five airlines with more than 100 modern medium and long-haul aircraft and over 1,000 travel agencies. In 

addition to expanding its core business with hotels, cruises via successful joint ventures and activities in holiday destinat ions, TUI is increasingly 

focusing on the expansion of digital platforms. The Group is transforming itself into a digital company. 

 

Global responsibility for sustainable economic, ecological and social action is at the core of our corporate culture. The TUI Care Foundation, 

initiated by TUI, focuses on the positive effects of tourism, on education and training and on strengthening environmental and social standards 

with projects in 25 countries. It thus supports holiday destinations in their development. 
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