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Fact Sheet: TUI BLUE Falesia  

Opening 14 February 2018 (existing hotel, repositioned as a TUI Blue hotel) 

General 

Manager 

Aurelio Marcos 

Category 4.5 stars 

Target group Grown-ups (minimum age of guests is 16 years), couples  

Rooms 349 

Beds 698 

F&B The Restaurant offers the guests a Portuguese/Mediterranean 

buffet, live cooking and – as a typical feature of TUI Blue hotels – 

vegetarian and vegan specialties as well as a selection of low-carb 

meals. O Petisco, TUI BLUE Falesia’s a la carte dining restaurant, 

offers holidaymakers an exclusive four-course menu several times a 

week to enjoy Portugal’s culinary diversity. Moreover, TUI BLUE 

Falesia’s Pica Pau Poolbar becomes a BBQ location on selected 

evenings, offering the guests poolside barbecues in a special 

atmosphere. During the summer season, guests can choose between 

all-inclusive and half-board options at TUI Blue Falesia.  

Two bars at TUI BLUE Falesia offer a wide selection of high-quality 

cocktails, cool soft drinks, freshly squeezed juices and local and 

international alcoholic beverages. 

Sports facilities The BLUEf!t sports and activity programme, the comprehensive 

concept for fitness, wellness and nutrition, is a key element of the 

TUI Blue hotel brand. BLUEf!t was developed in cooperation with 

the German University for Prevention and Health Care Management. 

Whether personal or group training, outdoor activities or modern 

indoor training premises - BLUEf!t is an ideal training programme to 

further every holidaymaker’s sense of well-being. The BLUEf!t 

Guides are available to carry out fitness checks upon request and 

subsequently draw up a personal nutrition and fitness plan to 

support a healthier lifestyle in the long term. TUI BLUE Falesia 
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features a gym covering 100 m² with many training devices. The 

sports programme includes fascia training, yoga, functional training 

or aqua aerobics. The hotel also features a tennis court with artificial 

turf, table tennis, cross boccia, sjoelbak and darts.  

Pool An outdoor pool, heated whirlpool and heated indoor pool 

Beach A small, gently sloping sandy beach is a ten-minute walk from the 

hotel, accessed via steps. The 5-kilometre Praia da Falesia beach is a 

15-minute walk away, also accessed via a flight of steps.  

Spa The hotel features a sauna and an indoor pool. Massages and 

cosmetic treatments can be booked for a charge. 

Daybeds Romantic daybeds located in the garden can be booked with or 

without service for a charge. They may be reserved prior to 

departure via the BLUE App. 

Golf The Pine Cliffs golf course is only 2 km from TUI BLUE Falesia. 

Location The TUI BLUE Falesia hotel is located on the Portuguese Algarve, a 

few kilometres from Albufeira. Faro airport is around 35 km from the 

hotel. The transfer time is 60 minutes.  

Surroundings The TUI BLUE Falesia hotel is located centrally on the Algarve coast. 

The old towns of Faro and Lagos, the Ria Formosa nature reserve, 

numerous beaches and hidden bays are only a day trip away.  

 

More detailed information and pictures are available at www.tui-group.com 

 

 

About TUI Blue 

With its new hotel brand TUI Blue, TUI Group is driving growth in the hotel segment 

further ahead. With its brand claim “Explore the more”, TUI Blue blends the best of a 

first-class hotel package experience with individual travel. The hallmarks of the hotels 

are regional architecture, cutting-edge technology design and the innovative Bluefit 

concept for fitness, nutrition and wellness. The hotel’s high-quality offerings are 

complemented by individual experience modules. The first hotel brand in TUI’s Hotels 

& Resorts portfolio to place the experience at the core focuses on authentic holiday 

encounters with the surrounding region. The Managing Directors of the hotel brand 

are Artur Gerber and Jano Martin. 

 


