


FY21 impacted by Covid-19 crisis but TUI recovering strongly in Q4

€ 1 .4Bi|lion €3 . 3Bi|lion‘*’”

Free cash flow Liquidity




TUI Team has successfully managed the crisis — Special thanks to
our employees




Positive business momentum continues in Q1 FY22

3.5Mi|lion +22%
I"ll |IIII| Summer bookings A\{erage selling

26-Sep 31-Oct 5-Dec 30- Jan -28% VS Ql FY19 p rl Ce S u m m e r

First redemption of €0.7 Billion KFW-debt as of 1 April 2022




Review of FY21 — Significant business improvement vs FY20

in € billion FY21 FY20




Review of FY21 — Crisis successfully managed

€3.3 Billion liquidity”
€2.2 Billion refinancings

e €0.6 Billion convertible bonds
e €0.5 Billion sale of RIU I JV stake

 €£1.1 Billion capital increase
Prolongation of RCF to July 24
Rating upgrade by S&P and Moody’s

(a) Cash and available facilities as of 3 February 2022
6 TUIGROUP | Annual Genera | Meeting 2022 | Friedrich Joussen




Capital authorizations in today’s AGM

"« TOP 5: 10% cash contribution * TOP 7 & 8: 10% plus 5%

* TOP 6: 39% cash contribution/ tb%:;geb(;onn(;/sex;a:e
| 10% in kind ’

V. I warrants, profit sharing
bt © TOP 9: 41% cash contribution, rights or income

repayment of Silent Participation 2 bonds(@

Exclusion of pre-emption rights: Max. 10% either cash
contribution (authorized or conditional) or contribution in kind(®)

Progressing on 3x leverage target




Tourism market fundamentals intact, setting basis for growth (1/2)

 Market growth at 2x GDP

 Greater health and
longevity

 More time and higher
disposable income

e "Experience is the new luxury”




Tourism market fundamentals intact, setting basis for growth (2/2)

Tourism as basis of economic
stability in destinations

Tourism creates jobs, provides
education

Social & environmental
Improvements




TUI leading sustainability

Rhodes first sustainable destination
in public/private partnership
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THE RHODES CO-LAB

SUSTAINABLE DESTINATION
SOUTH AEGEAN REGION & TUI GROUP




TUI well positioned — 4 initiatives to emerge stronger from the crisis
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PN

Growth in the Uil = Investment €400m cost

. ere proprietary cloud- : i
artnerships
activities market based software p p savings by FY23
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© TUI Musement: Growth in the activities market

3rd largest tourism market

8% growth, highly fragmented
Musement platform integrated
Individual offerings in TUI App
Available to 21 Million TUI customers
7x higher App bookings in Q1 FY22




© Digitalisation: TRIPS — proprietary cloud-based software

Mass-individualisation
Maintaining scale benefits
All core systems transformed
* Booking and pricing
* Purchasing and inventory
e Customer data and CRM
Global roll-out




© Asset right growth: Investment partnerships

TUI as integrated tourism group
Own and differentiated experiences
70% of Group profits before crisis

De-coupling of investments and growth
* Cruise JV investments

e Hotel JVs and TUI Hotel Fund




O Global realignment programme: €400m cost savings by FY23

€240m savings already achieved in FY21 '«
Programme fully implemented by FY22

* One year earlier than planned

e £340m cost savings by end of year
Quality and growth potential maintained,'
Digitalisation and process alignment




TUI in the future — set for deleveragin nings gr

Solid Strategic Market EBIT above
financial growth recovery & pre-crisis
position initiatives growth levels




