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We create the most beautiful moments of the year

for our customers



Transformation of TUIl and recovery from Covid crisis

2014 2015+ 2020-2021 2022 2023+
TUI Travel Building Covid Recovery Return to
iIntegration Holiday crisis growth

Experiences

Focus on
execution




TUI is well positioned to tap market opportunities

Growing market: Intact travel demand and high willingness to pay

Implementation of major future projects

Remaining challenges from the pandemic

Return to profitable growth o
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Review FY22:
Year of transition - strong recovery in early summer

Winter still impacted by Covid, Spring by Ukraine war, Summer recovery
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Outlook:
Grow to become the No. 1in leisure experiences...

Becoming a holistic
leisure experience provider

New products & new customers

Onrholiday.
At home.
Everywhere.




...driven by strong product and customer growth...
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...and embedded in a digitalized central customer
ecosystem
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My priorities as CEO

(<))
: , a Digital, Engaging, Inclusive
High-standards of' o -
quality and o o/ TUICARE FOUNDATION
= service Pioneer in hybrid and flexible
- o work models
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TUI: a modern and attractive

Net-zero emissions until 2050 latest
employer

Measures to ensure
* customary TUI quality ¢
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Progress

Award-Winning Employer

9 1 Baselined 2019 | 2 Level of ambition well-below 2° C| 3 Level of ambition 1.5°C



TUI is back. We are on track.
We want to grow again — grow profitable.

Gain Market
Shares

- Sustainability

g — - | as an
- 7 Opportunity

Thank you.



